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1. umi

2. i3 Soft Power

3. Non-Verbal: waauvinugeuleuvesyaou
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Peter Drucker loina1l331 “The most important thing
in communication is to hear what isn’t being said” %38

N1sdeansNaNga Aensiusinannisdeansilulagniseeanin

(https://creativetalklive.com/non-verbal/)

Non-verbal vasfaauafrsndenisiseus ladswialuil

v S a <, 4 Y A
1) L INANAAIAMUT UYL YD IRLIBUY

n1stA1snAng asaudunywdvesiFeu
nu1gde nsuUddeToulagn1sliifnesd Tvatiuansw
(Respect) iaugfisssu anuasenia iauidndasnsy

NI eNeLazInta

n15A1snANA As A uuy wdaee 1o
Jundsmnuesuleunivieyhlidiseumiuguailunues Snaues
frudedunazaiagdlalusues Jududadeiugiuvenis

SouInnag vt iTeu anviaievin i LlTeulanangAn sy
= val s a v |
N1STUINNIUTLAA LU MTAULEIZLAINIANG N153fasl

U



ANUSUAAYOU wazn1suaniUdewseus Wudu dangfnssy

A e v ] a Y Y a °o & al L4
wiaillutdvdaasulvdisoudszauanudnsalunisiteus

2) HeiFeuageands liddusaiundu

nsilsegedndadunisadlafanelnladurde

1 o w

ey a v a v a v
nandluludnlavesdiFeu Indiseuniasdnesls dasnisezls

&

Y Y a a

finvusdnagnsls il Sewinanuidndaudluaionives

Y

v a4 v Y ' Y v a = & = Y
%ﬁ@uLN@%LiUuzﬁﬂNFﬁUﬂquaﬁmLiﬂu%%mﬂ?qMWQLM38UE

Y

anngRnssuNlUNIUsEasR

nsilegfiSeuagnednds (Deep listening) laglil

awazy leudndu ludiuaiundu Wu Soft power vosiaou

'
a0 o Y a v

NYevii IS eunduaninaudniiu na1An nanasle U un
ndnseuidasing wazndwanidswseuinudaaulagysiaain

ANNAGILAZAINURIIATLULI



4. 3nwaenuBaulaug Design thinking

Design Thinking ¥5en1sAat@saanuuy Wunssuiuns
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5 mgumaummumﬁmm Stanford d.school Design Thinking
Process fi

1. ma$reanutilesgnednds (Empathize)
2. mstlgnuteyn (Define)

3. AN3NBINLUIAA (Ideate)

4. n1sa¥19huLuY (Prototype)

5

. NMsnngau (Test)

Stanford d.school Design Thinking Process

. i + Share ideas
/. é"ﬁiél‘imz - All Ideas worthy
/

/

/| » Seek to understand : ?iVEFQEfEDn_Ver_ge
» Non-judgmental Yes and” thinking
+ Prioritize

1 * Mockups

/|« Storyboards
/ |+ keep it simple
« Fail fast

+ Iterate quickly

PROTOYPE

= Personas

+ Role objectives
+ Decisions
* Challenges
* Pain Points + Understand impediments T
- What works?
+ Rele play
https://dschool.stanford.edu « Iterate quickly

fin - https://dschool.stanford.edu
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